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Course Evaluation Measures Menu 

	Course number:
	MKT 242

	Course title:
	Marketing Design and Branding

	Campus location(s):
	Georgetown, Dover, Wilmington

	Effective semester:
	2027-51



Core Course Performance Objectives 
1. Describe foundational concepts and terminology in marketing design and branding. (CCC 1, 2; PGC 2)
2. Develop a brand and designs that reflect an organization’s identity. (CCC 1, 2, 3, 4, 5; PGC 2, 3, 4)
3. Create marketing collateral using design software. (CCC 1, 2, 3; PGC 2, 3, 4)
4. Apply ethical, legal, and professional standards in marketing design. (CCC 2, 4; PGC 1, 3)

Summative Evaluations

Please note: All courses must have a minimum of four summative evaluation measures, and those measures should include a variety of evaluation methods (e.g., test, oral presentation, group project). Please list all summative evaluation measures.  In addition to these summative measures, a variety of formative exercises/quizzes/other assignments should be used to guide instruction and learning but only required to be included on the final course grade. 

For each measure, please include a scope of the assignment: for example, if requiring a research paper, include the range of required number of words and number and types of sources; for a test, include the types and number of questions; for a presentation, include the minimum and maximum time, and so on. 


	Evaluation Measures: Include each agreed upon measure and scope of that measure (see above).
	Which CCPO(s) does this evaluation measure? 

	Branding a Business Project

Description: 
Develop a cohesive and professional brand identity for a business.
This project guides students through the full branding process, from research and concept development to visual design and application. Students will create a design brief, establish brand guidelines, develop a logo, and produce digital and print media that reflect an integrated brand. Throughout the project, students will revise and refine their work based on instructor feedback, demonstrating growth in design decision-making, technical skill, and creative problem-solving; work will be evaluated using the collegewide rubric.
	2, 3, 4

	Digital Portfolio 

Description: Create a professional digital portfolio that showcases strongest design work from the course. Drawing on instructor feedback, student will revise and refine at least six (6) selected projects to demonstrate growth, technical skill, and mastery of layout, visual hierarchy, and branding principles; work will be evaluated using the collegewide rubric.
	1, 3, 4

	Application-Based Projects (2-4 Equally Weighted)

Description: 
Series of applied design projects that develop students’ ability to create visually compelling and targeted marketing collateral. Students will produce original designs that demonstrate effective use of branding, and design and accessibility principles. Each project includes a visual design and a design brief that includes written explanation of audience, design choices, and rationale; work will be evaluated using the collegewide rubric.
	1, 3, 4




FINAL COURSE GRADE
(Calculated using the following weighted average)

	Evaluation Measure
	Percentage of Final Grade

	Summative Assessments 
	

	Branding a Business Project
Design Brief (Word Doc)
Brand Guidelines (One-Page)
Brand Kit Presentation
Original Logo
Business Card
Brochure
Promotional Item Mockup
YouTube Banner
Promotional Video

	30%

	Digital Portfolio
	10%

	Application-Based Projects (2-4 Equally Weighted)
	20%

	Formative Assessments 
	

	The course will contain various formative assessments including but not limited to:
· Certifications
· Quizzes
· Skill Checks
· Assignments
· Discussions/Critiques
	40%

	TOTAL
	100%
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